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D e S I n W I t h I n te n t The Machiavellian Lens comprises design patterns which, while diverse, all embody an ‘end justifies the means’ approach of the kind
g associated with Niccolo Machiavelli. These will often be considered unethical, but nevertheless are commonly used to control and

influence consumers through pricing structures, planned obsolescence, lock-ins and so on, and are central to work by authors such as
Vance Packard and Douglas Rushkoff, revealing the ‘hidden’ structures which shape our everyday behaviour. In technology contexts,
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Benjamin Mako Hill and Chris Nodder have both done great work exploring this area. Elements of game theory are present in some of
the patterns, and this is worth further investigation.

Anchoring

Can you affect
users’ expectations
or assumptions
by controlling the
reference points
they have?

Restaurant menus may use
‘anchor’ items: prominently placed,
higher-priced dishes, raising what
customers expect to be paying
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